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What’s the problem?

Poverty
Around 780 million people live 
in extreme poverty*. Many of 
these people live in the Global 
South and grow food products 
that have become staples in our 
everyday diets – products such as 
tea, coffee, cocoa and bananas. 
Injustices in the global trading 
system and lower than market 
prices are amongst the reasons 
why extreme poverty prevails.

Poor Working 
Conditions
In many developing countries, 
International Labour Organization 
standards are ignored in the pursuit 
of profits. Child labour, forced labour, 
dangerous working conditions, the 
handling of toxic materials, unfair 
wages and limits on freedoms 
to associate are just some of the 
problems that have been found in 
the supply chains of the products 
that we buy and wear every day.

Climate Crisis
On top of unfair wages and poor 
working conditions, people working 
on smallholder farms in developing 
countries are often the first and 
most affected by climate change 
despite the fact that they have 
contributed to it the least. We know 
from speaking to producers that 
erratic weather patterns and natural 
disasters are already robbing 
them of their hard won gains and 
perpetuating the cycle of poverty.

* The United Nations: https://www.un.org/en/sections/issues-depth/poverty/

https://www.ilo.org/global/lang--en/index.htm
https://www.un.org/en/sections/issues-depth/poverty/


How can Fair Trade help?

“The Fair Trade movement 
shares a vision of a world in 

which JUSTICE, EQUITY and 
SUSTAINABLE DEVELOPMENT 

are at the heart of trade 
structures and practices so that 

everyone, through their work, 
can maintain a decent and 

dignified livelihood and develop 
their full human potential.” *

* International Fair Trade Charter 2018 
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The Fair Trade business practices that 
help meet this vision can include:

 ➜ Higher than conventional market prices, through minimum 
prices and sometimes above-market premiums in addition.

 ➜ An extra premium payment to producers for development 
projects, with the producers deciding how to spend this.

 ➜ Adherence to the policies of the International Labour 
Organization, especially those concerning child and forced 
labour and the right to collective bargaining.

 ➜ Direct trade relationships and long-term contracts between 
importers and producer groups – cutting out the ‘middle-men’.

 ➜ Sourcing from smallholder farmer or artisan co-operatives.

 ➜ The provision of affordable credit.

 ➜ Protection of the environment.

 ➜ Raising awareness amongst consumers.

 ➜ External monitoring, auditing, and certification of these 
practices by independent third parties.
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What can I do to help?

Why campaign?
We just have to look around us to see the results of 
successful campaigns. Campaigning challenges the 
status quo in society. Decisions, public policies and 
regulations don’t always reflect the most current sentiment 
and realities on the ground so it is through campaigning 
that we can inform and influence our fellow citizens and 
decision makers, and drive positive change in society!

Participating in campaigning can also 
be a great way to:

 ➜ Develop communication and teamwork skills.

 ➜ Gain knowledge of how organisations, 
NGOs and businesses work.

 ➜ Gain deeper knowledge about the cause 
you’re campaigning for.

 ➜ Connect with people who share your ideas and values.

Campaign! You can help to rectify these issues and 
promote the benefits of Fair Trade by taking action and 
trying to bring about change.
Campaigning is about achieving change. Whether you are trying to 
get more people in your community to buy Fair Trade, asking your 
local shop to expand its Fair Trade range or signing a petition asking 
the government to improve its trade policies, this is campaigning!

Anyone with commitment and passion to the cause can campaign. 
Campaigning takes many forms allowing you to take part in ways 
that suit you: from emailing organisations to sharing information 
about your cause on social media to protests, demonstrations 
and stunts, there are always ways to get involved.

Many high-profile campaigns have started as locally focused 
campaigns with modest goals. However, campaigns can quickly 
snowball to a national and even international level. We now have 
over 2,000 Fair Trade towns internationally thanks to a small group 
of campaigners in Garstang, Lancashire, who declared themselves 
the first “Fairtrade Town” and more recently, teenager Greta 
Thunberg’s climate change protests in her local town in Sweden 
have inspired a new wave of global climate change protests.
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Examples of successful campaigns
From the Fair Trade and sustainability movements

CAMPAIGN: Stop Sainsbury’s withdrawing from Fairtrade
WHAT WAS THE PROBLEM? The 
supermarket chain Sainsbury’s switched 
from sourcing Fairtrade-certified tea to 
tea produced under its own “fairly traded” 
programme. The new programme was 
deemed not to meet Fairtrade standards 
and considered disempowering to farmers.

ACTIONS:

 ➜ Over 100,000 people signed a petition 
condemning the move.

 ➜ Campaigners wrote to their local MPs 
and MSPs and the issue was raised in 
Parliament.

 ➜ On the back of information and 
pressure from constituents, elected 
representatives raised the issue with 
the Advertising Standards Authority.

 ➜ Campaigners organised stunts outside 
Sainsbury’s headquarters to attract 
media attention.

 ➜ Campaigners bought fairly traded tea 
and returned it to stores to highlight the 
misleading name of the product.

RESULTS: As of June 2019, Sainsbury’s 
have not rolled out their fairly traded 
programme to other products. The 
Advertising Standards Authority ruled that 
some of Sainsbury’s online adverts were 
misleading although did not rule against 
the use of the term “Fairly Traded” being 
used to describe the tea.
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TOP TIP
Build alliances. In the 

Sainsbury’s campaign, the Fair 
Trade movement reached out for 

support from other NGOs and 
used the petition website 38 
Degrees to help spread the 
message of the campaign.

Image: One World Shop



CAMPAIGN: 
Make Aberdeen 
a Fairtrade City
WHAT WAS THE PROBLEM? 
Lack of coordinated, long-term 
support and commitment to buying Fair Trade from the city’s 
council, schools and universities, businesses and residents.

ACTIONS: People came together to form the Aberdeen Fairtrade 
City group. The group worked together to increase the availability 
and awareness of Fairtrade products and gain support from the 
Council, schools, the university, community groups and other 
stakeholders.

RESULTS: The city became one of the first Fairtrade cities in 
Scotland in 2004 and has renewed its status every two years since.

CAMPAIGN: 
#NaeStrawAtAw
WHAT WAS THE PROBLEM? The 
overuse of plastic straws by catering 
outlets in a Scottish coastal village whose 
beaches suffer the effects of plastic pollution.

ACTIONS: The local primary school pupils visited local 
businesses and asked them to stop using plastic straws. 
The pupils gave the businesses information on where to 
buy environmentally friendlier alternatives.

RESULTS: All of the town’s businesses switched to using 
recyclable or reusable straws leading to the declaration that the 
village was one of the first “plastic-free” communities in Scotland 
if not the world!

TOP TIP
Seize the moment! Timing 

is important and can affect the 
success of your campaign. The 
school pupils’ #NaeStrawAtAw 

campaign took place when 
public knowledge about the 

harmful effects of plastic 
was particularly high.
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CAMPAIGN: 
Fashion Revolution
PROBLEMS: Poor working conditions for garment workers 
which were highlighted when the Rana Plaza factory in 
Bangladesh collapsed in 2013 killing over 1,000 people.

ACTIONS: A global movement was formed with 
an annual #WhoMadeMyClothes social media 
campaign, the publication of the Fashion 
Transparency Index and the dissemination 
of educational materials about poor working 
conditions in the fashion industry. Other 
activities have included catwalks and clothes 
swaps, film screenings, panel discussions, 
creative stunts and workshops. The annual 
campaign runs on the anniversary of the 
Rana Plaza factory collapse.

RESULTS: Over 3.25 million people have engaged 
with Fashion Revolution events, posted on social media 
and viewed or downloaded resources from the website.

Examples of successful campaigns
From the Fair Trade and sustainability movements

MODULE 1: Information and Inspiration

TOP TIP
Why not use a hashtag 

as your campaign 
title? This would make 
your campaign easily 
transferable to social 

media.



CAMPAIGN: Serve Fairtrade 
at the 2016 R&A Open Golf 
Championship in St Andrews
PROBLEM: Lack of Fairtrade products served at the Open Golf 
tournament.

ACTIONS: The local Fairtrade group used the town’s Fairtrade 
status to demonstrate support for Fairtrade. They met with the 
R&A and worked with them to include Fairtrade in the event’s 
sustainability programme.

RESULTS: This campaign resulted in 65,000 cups of Fairtrade 
filter coffee, 10,500 Fairtrade teabags and 12,500 Fairtrade 
bananas being consumed in the five-day tournament and the R&A 
committing to using Fairtrade products at their next Championship.
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Links to more information about Fair Trade and campaigning
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The Scottish Fair Trade Forum http://www.scottishfairtradeforum.org.uk/

The Fairtrade Foundation http://www.fairtrade.org.uk/

The World Fair Trade Organization https://wfto.com/

Related Issues
Oxfam https://www.oxfam.org.uk/

Trade Justice Movement https://www.tjm.org.uk/

Global Justice Now https://www.globaljustice.org.uk/

Jubilee Debt Campaign https://jubileedebt.org.uk/

Fashion Revolution https://www.fashionrevolution.org/

The Sustainable Development Goals
The United Nations https://www.un.org/sustainabledevelopment/sustainable-development-goals/

Campaigning
Sheila McKechnie Foundation https://smk.org.uk/

Campaign Bootcamp https://campaignbootcamp.org/

38 Degrees https://home.38degrees.org.uk/
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https://home.38degrees.org.uk/

